Green Building
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6 Take into account the building’s effect on the community

Consider all stages of the building's life cycle 7

The Business Case for Green Building

Health & well-being RECEIVED VALUE
TENANT
Increased productivity

Reduced downtime
Coprorate image and
prestige value Lower operating costs

Lower refurbishment Lower maintenance costs
costs

Compliance with
legislation and
C5R requirements

Lower transaction
fees

DEVELOPER

Ability to secure finance

i : Rapid return ; e
Higher sales price an kiestinant Slower depriciation

Lower design and

Increased market value Lower exit vield
construction costs

T S, Increased occupancy
QUEkar 5ﬂ|E‘5 Bauced vacancies rates

Source: Waorld Green Building Council, 2013
Payback Time for Green Investments in Years
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Regional Business Drivers for Green Building
And Estimated % of Firms With More Than 60% of Work Green in 2015
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